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The Tobacco Bug. 





is the Latin or scientific name 
for the insect commonly known 
as the Tobacco Bug, Cigarette or Flea 
Beetle, which is sometimes found in 
all products of tobacco leaf, but he 
seems to have an especial fondness 
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THE BUG HIGHLY MAGNIFIED. 


for the better grades of tobacco, 
cigars and cigarettes. To many he is 
known as the cigarette beetle, perhaps 
for the reason that. his borings seem to 
be more readily noticed in the paper 
wrapped smokes. However, there are 
comparatively few tobacconists but 
that have found the little pest in theit 
best cigars, for as a judge of strictly 
high-class goods he is an expert, and 
is seldom found in the cheaper grades. 

A careful investigation of the bug 
by the experts of the Department of 
Agriculture, of the United States, 


demonstrates, that among the many 
insects injurious to cured tobacco, 
none approach in economic import- 
ance, this species. The name of the 
insect is more or less of a misnomer, 
owing to the fact that the bug feeds 
upon so many different substances. 
Not only is he a devotee to tobacco, 
but he extends his appetite to cayenne 
pepper, ginger, rubarb, figs, yeast 
cakes and prepared fish, and is also 
partial to ergot, turmeric and dried 
plants prepared for the herbarium. 
As to the size of the average cigar- 
ette beetle, sometimes also known as 
the flea beetle, it is about half as large 
as the head of a common pin, while as 
to color it is of a redish dark brown. 
The accompanying. illustration (a) 


BI 


shows the larve, (b) the pupa, and 
(c) the beetle, all of which are of 
course highly magnified. 

Innumerable complaints are re- 
ceived by manufacturers of cigars and 
tobacco regarding the sad havoc 




























































182 


caused by this bug, and the manu- 
facturer is blamed many times, when 
he is really a most innocent party, 
owing to the fact that the eggs are de- 
posited on the tobacco leaf before it 
is worked up and these eggs are so 
small that it would require a very 
powerful magnifying glass for one to 
be seen on the leaf to which it adheres 
very closely and very much resembles 
in color. .Working as it does in all 
kinds of tobacco, in which it lives in 
all stages of its existence, this bug 
devastates cigarettes and cigars by 
boring or eating its way out and thus 
making round holes in the wrappers 
so that they will not “draw.” Leaf 
tobacco is ruined for wrapper pur- 
poses by being punctured by both the 
larve and the full grown beetle, while 
fillers and fine cut are not only depre- 
ciated by the reduction of their sub- 
stance to the actual amount consumed 
by the beetle, but are many times a 
total loss. Cigars and cigarettes in- 
fested by the bug have a very distinct 
and disagreeable odor, and the tobac- 
conist should carefully guard against 
allowing such goods to leave the store. 

As a protection for the store keeper 
against the ravages of this pest ex- 
perts recommend fumigation of the 
stock of the establishment with bisul- 
phide of carbon. Where the infection 
is confined to show cases containing 
tobacco and cigars, a saucer full of the 
carbon may be placed in the case over 
night, whichis usually asufficientlength 
of time to rid the goods of the beetle. 
The bisulphide of carbon may be ob- 
tained from any druggist. It is a rank 
smelling stuff, and the first whiff 
usually leads one to believe that its 
effect upon high-grade cigars and 
tobacco might be even worse than the 
bug, in other words that “the cure is 
worse than the disease.” However, 
no one need have this fear as the car- 
bon treatment is harmless and efficaci- 
ous and the bad smell of the drug will 
pass away readily by placing the stock 
in the fresh air by an open window 
and allowing it to remain there for 
several hours. 

Chloroform is sometimes used to 
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fumigate goods infested with the 
tobacco bug, which is considered by 
many most effective, and it certainly 
has an added advantage in having a 
more pleasant odor and evaporating 
more readily. Experts contend, how- 
ever, that it does not accomplish the 
result so readily and thoroughly as the 
carbon treatment. 

When the bug has once gained a 
foot hold in a cigar and tobacco fac- 
tory, it is a matter of considerable time 
and expense and energy to get rid of 
it, and at the same time as much as the 
reputation of the factory is worth to 
allow goods to go out containing the 
insect in any form. Through the sum- 
mer months and late in August and 
September boxes or piles of cigars and 
cigarettes, should be displayed in cigar 
establishments only in tightly closed 
cases, which precaution is necessary. 


—L. & H. Engelman have taken 
over W. S. Norkett’s cigar store, 138 
Nassau St., New York, where they 
cater to business men who are judges 
of cigars, smoke only good cigars, and 
can afford to pay for them. Their 
large trade speaks well for the quality 
of their goods. It will be remembered 
that Mr. Engelman was foremost in 
getting the cigar clerks to form an as- 
sociation. 


—A store conducted on modern 
lines has been opened by Alderman 
George F. Rogers, at Main and Han- 
over Sts., Meriden, Conn. 


—Bernard Heinrich now occupies 
his new and up-to-date headquarters 
at Rector and Greenwich Sts., New 
York. 


—The late Chas. A. Frankenberg, 
22 Palisade Ave., Yonkers, N. Y., was 
a man of original ideas, as the inside 
of his store will testify. A large sign 
ornaments the rear, which reads: 
“He who Smoketh, Thinketh like a 
Philosopher.” His recent death was 
quite a loss to his family and the com- 
munity, but his friends still continue 
to patronize the establishment, which 
is now run by his wife and son. 




















The Makers of Smokes. 


wl FAVORITA, one of the lead- 
ing and most popular brands of 
clear Havana cigars of The 
Ferdinand Hirsch Co., of New York 
and Key West, Fla., the attractive and 
catchy label of which is reproduced in 
half-tone on this page, is considered 
by many to be among the best known 
standard brands on the market today. 
Many years ago, when the brand was 
first introduced, the stamp of high 
quality was placed on it by the late 
Ferdinand Hirsch, and millions upon 
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was available. This demonstrates that 
all leaf tobacco used in the Hirsch 
Co’s factory must be up to their high 
standard, and accounts for the steady 
demand and ever increasing popu- 
larity of the company’s high-grade 
goods. 

—Upon his return from a rather ex- 
tended Western trip Leo W. Mayer 
of the Hilson Co., New York, reports 
business as being in an excellent con- 
dition. The Hoffman House little 
cigars are keeping the factory busy. 


—A great demand is being created . 





THE WELL KNOWN MI FAVORITA LABEL, 


millions of this brand have been 
manufactured and sold and the high 
and unvarying quality has been zeal- 
ously maintained, and it is today a 
cigar of sterling worth that stands 
high in the regard of connoiseurs and 
critical smokers. A. W. Arnold, fac- 
tory manager for the company, made 
a trip to Havana last month for the 
purpose of purchasing tobacco—he 
was not very enthusiastic regarding 
the quality of the new crop, and re- 
turned without making any purchase, 
preferring to wait until better leaf 


~ 


throughout the country for Mayer’s 
celebrated 604 Panetela stogies, which 
are being pushed in a most vigorous 
manner by the manufacturers, W. I. 
Mayer & Co., of Pittsburg, Pa. The 
filler is full length. No scrap tobacco 
is used in the making of this smoke, 
and that’s the secret of its great 
success. 

—Both of the factories of M. 
Stachelberg & Co., of New York and 
Tampa, are running to their fullest 
capacity and heavy orders for La 
Fama Universal and the other cele- 
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brated brands manufactured by this 
firm are being received steadily. Last 
month Edgar J. Stachelberg made a 
visit to Havana and spent several days 
at the Tampa factory upon his return, 
where he found everything moving 
along smoothly. Newton B. Stachel- 
berg is at present calling on the trade 
in New York and Pennsylvania and 
booking many good orders. Ludwig 
Lasker has left on a vacation trip to 
Europe and is not expected to return 
until about August 1st. Isidor Led- 
erer is making excellent progress on 
his initial trip for the house of 
Stachelberg, and has succeeded in 
securing a number of new and desir- 
able accounts. The opening of the 
fashionable summer resorts creates a 
special demand for their high-grade 
cigars, which branch of the trade has 
for many years been enjoyed to a con- 
siderable extent by this firm. 

—Business with the enterprising 
firm of Bustillo Bros. & Diaz, 58 
Warren St., New York, and Tampa, 
Fla., is keeping well above the stand- 
ard and last month considerably over 
a 1,000,000 cigars were shipped from 
the firm’s factory at Tampa. Henry 
the Fourth and the other celebrated 
brands of clear Havana cigars of this 
concern, long ago firmly established 
themselves with the devotees of 
superior smokes, and Jose M. Diaz 
may be expected to create and main- 
tain a steadily increasing market for 
the firm’s popular and high-grade 
products. 

—The latter part of last month a 
deal of importance was put through, 
whereby John W. Merriam, of the 
firm of John W. Merriam & Co., and 
also president of the Onarga Sigaret 
Co., 135, 137, 139 and 141 Maiden 
Lane, New York, secured the con- 
trolling interest in the Ruy Lopez Co. 
of 20 Fulton St., New York. The 
business of the Ruy Lopez Co. is to 
be continued under the same name and 
practically along the same lines that 
have proven so successful. Richard 
Bachia has been made president of the 
reorganized Ruy Lopez Co., while Mr. 
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Merriam has been elected vice-presi- 
dent and treasurer. Under the new 
management the business will be ex- 
tended and the attractive red trade- 
mark of Ruy Lopez will be seen from 
ozean to ocean and the brand become 
more popular than ever. 


—“Coffee and cigars” headed one 
of the recent announcements of Aus- 
tin, Nichols & Co. of New York. 
These articles quite appropriately go 
very well together. The special offer 
on Laska little cigars which was made 
by J. Edward Cowles, the forceful 
manager of the cigar department of 
this representative house, illustrates in 
a practical manner whereby a retailer 
can make a profit of 50 per cent. on 
his investment. Profits talk these 
days and there is always a good profit 
in Sweet Violet cigars and a steadily 
increasing trade for the cigar store 
man who carries them in stock. 


—The Waldorf-Astoria Segar Co. 
of New York report an extraordinary 
trade for the Rivoli and Onarga 
brands of Turkish cigarettes of -the 
Onarga Sigaret Co., which were re- 
cently placed on the market. Rosy re- 
ports are being received by the com- 
pany at its offices, 141 Maiden Lane, 
New York, which seem to prove that 
these Turkish cigarettes of “The 
Retter Sort,” are catching on in good 
shape in all parts of the country, and 
in Kansas City they are making an 
especially good showing. 


—The Havana American Co. is 
doing a rushing business in its Tampa 
factories, where the new stemmery has 
proven most successful. All of the 
leaf is handled in Tampa—the com. 
pany imports only unstripped tobacco. 


—M. N. Kenngdy & Co. have 
opened a very attractive and well 
equipped cigar store at the corner of 
Burdick and South Sts., Kalamazoo, 
Mich. ; everything is of the best, fitted 
out in antique oak and bevel plate 
glass, with compartments lined with 
zinc, in order to preserve the stock of 
fine cigars which they carry. 
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Window Dressing and Store Advertising 





ZONSIDERABLE ability and ar- 
C tistic ingenuity are the essential 
qualifications of the expert win- 
dow trimmer, but it is not absolutely 
necessary that a man shall be an ex- 
pert in order to arrange a good look- 
ing and handsome display that will in- 
duce the passing public to glance the 
second time at the window and the 
goods shown therein. 


He who sits down and simply waits 
for business to come along, with the 
idea that he “never could fix a window 


mediocre clientele, if the word clientele 
may be permissible in referring to peo- 
ple who purchase goods at this sort of 
store; and the smoker in search of 
high-class goods will be driven else- 
where to satisfy or Winns 


As recommended many times before 
in this department, the best and choic- 
est stock in the store are none too 
good for the window display—always 
show the best of what you have for 
sale; and see to it that the window 
glass and inside of the window is 





A FAMOUS BUCHANAN CLAY PIPE. 


decently,” as many put it, has only 
himself to blame for poor business. 
Lots of business “comes along” every 
day and passes the store, and the man 
does not live who cannot at least keep 
his store window neat and clean—that 
is merely a matter of physical exertion 
or “elbow grease,” and requires no 
skill or expertness. 


A dirty and dusty window filled to 
overflowing with fly-specked and soiled 
goods will drive customers away 
rather than attract them. The store- 
keeper that permits such an eye-sore 
to disgrace the front of his place of 
business cannot expect to have busi- 
ness dealings with the better class of 
smokers. Such a store will have a 


scrupulously clean. Then arrange a 
neat display, using as few goods as 
consistent; the fewer the better and 
the more easily can such a trim be ac- 
complished, as the novice or amateur 
window trimmer = find. 


In order to get a sample of every- 
thing in stock into the window and do 
it in an attractive and fetching man- 
ner, requires the services of an expert, 
and even then the best results are not 
always obtainable. Neatness and 
cleanliness must be strictly observed 
in the show window and also in the 
store; and unless this rule is followed 
the cigarman must not expect to se- 
cure the business to which his store is 
rightly entitled. 
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Trade does not look around to find 
the man who needs the money—the 
business man is the one who must nec- 
essarily do the searching. Trade is on 
all sides at all times, but one cannot 
expect to simply open a store and put 
in some stock and have customers 
flock in to buy. Advertising is a 
requisite adjunct to a successful busi- 
ness—trade will break a trail to the 


door of the man who advertises prop- - 


erly and effectively. The show win- 
dow is the most economical method of 
advertising the average cigar store, 
and when made use of to the best ad- 
vantage, the tobacconist will find no 
cause for complaint. But the mer- 
chant who does not exert himself and 
give the necessary time and attention 
to his window, in order to procure 
trade, never will secure any great 
amount of it—trade goes to the man 
who knows how to invite it. 


Cigarman—‘“T’ll have you arrested 
for larceny if you keep on stealing my 
time.” 

Clerk—“And I'll have you jailed 


for arson if you fire me.” 


The value of price-cards and show- 
cards in the window can not be over- 
estimated. In many instances a good 
show card proves the most attractive 
feature of a well displayed lot of 
goods; and if well worded and prop- 
erly executed, it will attract the eye 
and catch the trade that is constantly 
passing the store. Some seem to think 
that if one card is good that several 
will be better ; but this does not natur- 
ally follow—one -good sign is worth 
more than a dozen poor ones, and let 
that one be a good one in every sense 
of the word. Locate it in a prominent 
place and it will be sure to prove ef- 
fective. 

© 

Almost any one will admire a well 
dressed window, but their admiration 
of the goods will be greatly enhanced 
when marked at a price they know is 
right—it not only appeals to the eye, 
but directly to the pocketbook, and 
that’s what catches many a customer. 
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Price-cards can be used to good. ad- 
vantage on all the different: sorts of 
goods in the display and will many 
times bring a person into the store and 
lead to a purchase—a result not gen- 
erally obtained through the goods un- 
aided by the price. 
@ 


“You used to say,” declared the 
angry wife, “that I was all the world 
to you.” 

“That,” sneered the brutal husband, 
“was before you grew so moon-faced.” 

And he saw stars before he could 
escape from her orbit—Judge. 


© 


American flags, cannons, cannon 
crackers, muskets, swords, etc., usu- 
ally form the base or material, for the 
Fourth of July window display, and 
such articles will doubtless be made 
use of for time immemorial. The dis- 
play for the Fourth should be planned 
and arranged for well in advance and 
may be used to advantage for a week 
or ten days before “the day we cele- 
brate,” and perhaps a few days there- 
after. It is more wise to remove the 
display and substitute another on the 
Monday following the Fourth, as it 
has outlived its usefulness and is stale 
to a more or less extent. 


© 


Prime Minister—“What do you 
think of the new missionary ?” 
Sultan Choppummuppa—“Oh, he 
looks like as nice a chap as I’d care to 
meat.” 
© 


Too much of a good thing will have 
a tendency to spoil the best display— 
draperies and festoons of American 
flags at the sides and back of the win- 
dow, with small flags used through- 
out the display (a small flag possibly 
being used on each price card). are 
quite sufficient. The window should 
not be crowded no matter what sort of 
an attraction or centre piece is used. 
The following, used as a show card in 
connection with the American flags. 
will draw attention to the brand of 
cigars the cigarman wishes to Boom: 
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The Flag 
That Wins 


- And 


The Cigar 
That Wins 


© © 
J 


This show card might be draped 
with one or more good sized Ameri- 
can flags, or the large flags could be 
used for the sides and background, as 
before mentioned, and a number of 
small flags be used around the edge of 
the card—in the form of a border, for 
which purpose they are attractive. 

© 

The card idea following may be 
considered a better one for use on the 
Fourth—the previous card may be 
used for a week previous to the 
Fourth, on which day the card below 
might be substituted. 


® —® 
THE DAY 


WE CELEBRATE 


JULY 
FOURTH 


A GOOD CIGAR 


TO CELEBRATE WITH 
© —® 























nothing, and the tobacconist will have 
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A few boxes of the desired brand; 
or at least one box, should be shown 
in a prominent location in the display 
—directly in front of the show-Card is 
thie better place—to be seen. and foted. 
It depends considerably upon the: style 
and method of the display as»to the’ 
number of additional boxes of Cigars 
and packages ‘of tobacco, pipes, etc. 
that may be used in the trim, regard! 
ing which the trimmer must .use his 
own good judgment. 

@ 


In case.a cannon is desired for the 
window display, and one cannot be 
borrowed, a good imitation edn be 
easily..made with an old pair of 
wheels, a few pieces of wood.and a 
quantity of cardboard—the cardboard 
should be in large sheets, provided a 
large cannon is wanted, which should 
be rolled so that the muzzle will be 
somewhat smaller than the breech. 
When mountéd on the carriage and 
wheels and painted in black and 
bronze this imitation gun will “pags 
muster” and answer all purposes. - 


© 


A cannon display will certainly at- 
tract attention, but would nof’ah im 
mense fire-cracker three to-six OF 
seven feet high make a much foudér 
noise, figuratively speaking, afd thas 
attract considerably more attention to 
the show window? Why not. make 
the largest fire-cracker that\sman or 
boy ever saw and locate it in,the cen- 
tre of the Fourth of July window dis- 
play? Cardboard or tin can be used 
for the shell, which can be, coveréd 
with fire-cracker red paper, and two 
pieces of rope allowed to protrude 
from the top to carry out the.idea 6f 
stems or fuses. A single joint-of old 
stovepipe will make a good sizéd 
cracker, but it will prove more effect- 
ive to make one about two feet in di- 
ameter and six feet in height The 
top of the shell should be*coveretl 
with paper, and the fuses allowed ‘to 
come through-the centre. The cost 
will be trivial ahd the time consumed 
in making it will amount to practically 















far and away the best window attrac- 
tion in the city. 
© 
The cigarman who wishes to adver- 
tise one of his brands in connection 
with the large cracker, can use the 
card suggestion as appears hereafter. 





o— @ 
THIS IS A 
UP CIGAR 


“ Touch off” a few and 
you'll make “a bigutst 
noise” about them. 


NO SQUIBS 


© —o® 

Be sure to make the word “Bang” 
stand out in a strong and bold letter. 

© 

Those desiring to make reference to 
the flag, and at the same time bring 
in the cigar advertising, will find the 
idea following a most useful one: 


Oo ® 


No Smoker 
Can Afford to 


FLAG 


This Cigar; we can’t 
** Flag It,” as it’s steady 
Sale Proves. 


© © 























This show-card could be displayed 
appropriately on a large flag, or small 
flags be used on either side of it. 

© 

The following announcement ap- 
peared recently in the window of a 
New York cigar store, where it at- 
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tracted more than passing attention 
and was doubtless the means of event- 
ually securing new trade—it demon- 
strated that the cigarman knew where- 
of he spoke. It read: 





@ 


a : 
GOOD VS. BAD 
ORM SR Oy. See ae. ee 


A GOOD CIGAR ALWAYS 
COMMANDS {TS FULL 
PRICE, AND THE SMOKER 
WILL GLADLY PAY IT. 

A POOR CIGAR AT A BIG 
CUT IN PRICE, MAY SELL 
ONCE, BUT IT WILL NEVER 
MAKE A NEW CUSTOMER 
OR HOLD TRADE. 


Try one of the first kind. 
© —o@ 


A good argument that is reasonably 
short will be read by many smokers, 
and.can have nothing but a salutary 
effect on the store’s business. It al- 
ways pays to advertise intelligently. 











A. good sign for the cigar store 
around the Fourth can be lettered in 
a bold plain type, and read thus: 














© © 
NO 
FIREWORKS 
ALLOWED. 
© © 


The sarcastic or double meaning in 
this card when used in the window or 
store will be noted by the average 
smoker, nearly all of whom have seen 
the sign reading “Fireworks, No 
Smoking Allowed,” which is displayed 
wherever fireworks are found on sale. 
The little joke will be appreciated by 
all. 

© 

In the event that genuine cannon 
crackers or other fireworks are used 
in the window display, it is well to re- 


member that it requires a very small 
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spark to start a “display” that may 
prove more effective than the retailer 
may care for particularly. Of course 
his stock is intended to be “burnt up,” 
but no one would care to see it “go up 
in smoke” without the money in the 
drawer. Dummy crackers will answer 
all purposes of display and have the 
added advantage of being perfectly 
safe and perhaps prevent a serious 
conflagration. 


“A little nonsense now and then is 
relished by the best of men,” and 
therefore the following foolish jingle 
can be used to cause a smile and at the 
same time advertise the cigar in ques- 
tion, 


© @ 


HURRAH! 


BANG the Pillieweewee, 
SMASH the Gambakayloo, 

A better cigar you'll never see 
‘Lhan this one, made for you, 


© —@ 
Or a direct reference may be made 
to the large fire-cracker and the show- 


card prepared something along this 
line : 

















© © 
This 
Little 
Squib 
Will 
Be 
“ Touched 
Of” 
On the Fourth 
At Four, in 
FRONT OF THE STORE. 











© © 


In case this suggestion is followed, 
a large cannon cracker—of the genu- 
ine “go off” variety—may be placed 
in the top of the large imitation 





cracker and the whole thing carried 
out into the street at the appointed 
hour, and set off. It will make some 
noise and a lot of talk and the adver- 
tising will help the store’s business. 


Another bulletin for: the Fourth, 
might read : 


© © 

FIRE 
That 

PUNK 


INTO THE GUTTER 
AND THEN COME 
IN AND GET 


A 
GOOD 
reer t 











(é) 
J 





This may be a trifle slangy; how- 
ever, it will appeal to the boys, not 
only around the Glorious Fourth, but 
at other times as well. 





—The cigar store of Joseph Union, 
on Center St., Johnsburg, Pa., has 
been purchased by two very able ci- 
garmen, Robert J. Hah and Elias C. 
Nitche, in whose hands the business 
will doubtless be a success. 

—A. Schriesheim, who controls the 
cigar stands located in Trainor’s Ho- 
tel, Broadway and 33d St., the East- 
ern Hotel at 64 Whitehall St., and the 
Bowling Green Cafe, 11 Broadway, 
is a man whose personality wins him 
many friends and customers. Mr. 
Schriesheim contends, however, that 
the quality of his goods are alone re- 
sponsible for the latter, and as the 
quality is not to be disputed, we will 
not argue the matter. 

—In the First National Bank Bldg., 
Ridgeway, Pa., Ford & Brennan have 
opened a very attractive and well 
equipped cigar store. They also have 
a store in Punxatawney. 
























To My Pipe. 


ME down, old fellow, with 
shame-bowed head, 
I take you up from your dusty 


I feel regret and a just remorse, 

And curse myself and my vapid course, 

That I, the dolt, could have put you by 

For a woman’s whim and a woman’s 
sigh. 


Come down, old fellow! we meet 
again ; 

To-day is not what the time was when 

I thrust you back in the shadows dim 

In deference to a woman’s whim. 

No wondrous maid that the world e’er 
knew 

Could chain a man to her heart like 
you. 


Come down, old fellow! What friend! 
think you, 
That any woman could part us two? 
What fervid kisses from scarlet lips 
Could thrill me thus to my finger tips? 
Dear, brown old fellow, I bless the 
sprite 
That gave me freedom, and you, to- 
night. 
—San Francisco Town Talk. 





Pipes and Cigars. 


OES a smoker enjoy a pipe more 
than a cigar? This question has 


been asked many times and 
when answered by a pipe smoker, he 
of course says: “a pipe;” while the 
cigar smoker swears that there is 
nothing to compare with a good cigar. 
Almost every man, however, likes to 
smoke a pipe occasionally, for the sake 
of change or variety, and more men 
would smoke pipes were they able to 
obtain one satisfactory to their taste. 
The May Belle pipe, made by the New 
Era Pipe Co., Norristown, Pa., will 
satisfy any smoker, as it is built on an 
entirely new principle, whereby the 
smoke is cooled and all nicotine re- 
tained in a reservoir, so that the smoke 
passes out of the stem in a dry, sweet 
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and pure state. The lines of the pipe 
are very similar to the average pipe; 
it is artistic and neat in appearance 
and gives the lover of good tobacco a 
most satisfying smoke. It is a pipe 
that is esily cleaned and kept free from 
the old pipe smell which deters many a 
man from becoming a pipe smoker. 
Every tobacconist and smoker should 
try this pipe at once and thus.learn 
what it really means to enjoy a good 
smoke. A handsomely . illustrated 
catalog will be mailed free upon re- 
quest to the company. Be sure to 
send for a copy today. 





Better Than Life Insurance. 


EN do you expect to go camp- 
ing, boating, hunting or fishing? 
Before going you should provide 

yourself with a Sportsman’s§ Air 
Cushion, which will secure to you more 
comfort and safety than you ever 
thought possible. Get one and you 
will find it impossible to get into.a 
tiresome position, and it may also be 
used as a life preserver or swimming 
collar. It is small and handy; can be 
carried in the pocket and inflated for 
instant use, and is at once a durable 
cushion for camping, boating, office 
or home. Send $2 for one to the 
Pneumatic Mattress & Cushion Co., 
2 & 3 South St., New York, and also 
get a catalog describing their full line 
of air mattresses and cushions, and 
you will learn that there is “Nothing 
so rare as resting on air.” Before 
using an air cushion you really do not 
know the meaning of the word com- 
fort—$2 will secure you $50 worth of 
comfort and thousands of dollars’ 
worth of safety—to the value of your 
life. Delays are dangerous and acci- 
dents will happen. 





First Striker—“What are we on 
strike for, any way—more pay or less 
work ?” 

Second Striker — “Naw! De boss 
didn’t take his hat off or take his see- 
gar outer his mouth when talking to 


the walking delegate,” 
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Vou. X. JUNE, 1908. No 6 


OKING is a very bad and most 

pernicious habit, so some folks 

say, but it would seem that this 
fails to effect those most interested— 
the manufacture and sale of cigars and 
tobacco continues to show a steady 
increase; according to Uncle Sam’s 
late reports. 





“Never put off until tomorrow what 
you can do to-day.” There is no time 
like the present, and to-morrow,to-day 
has: gone forever. 

10) 


Vacation time for many of the 
tobacconist’s regular customers is ever 
present for some of them, and it is 
therefore a wise idea to mention vaca- 
tions to them as opportunity presents 
itself, and thus learn when each ex- 
pects to leave town. 

© 


In this way the cigarman can look 
out for each of his customers and be 
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prepared: to supply their wants, and 

see to it that he does supply them well 

in advance of their contemplated trip. 
© 


A suggestion to a customer, not to 
forget his supply of cigars and 
tobacco, or put it off until “the 
eleventh hour” or the last minute, is in 
order. And when referred to in a 
diplomatic manner, it will be appreci- 
ated and good business will result. 


@ 


What is better than a good cigar? 
“A box of them,” is the opinion of the 
average smoker. 

© 

A customer who is tricked into 
going into a cigar store, will not be 
tricked a second time in the same 
store. Fair and square dealings and 
full value for his money is what every 
man wants, and he is sure to go where 
he will get it. 

© 

Subscribers are requested to watch 
the figures following their name on 
the address label in which this Maga- 
zine is received. Provided it is “6-3” 
your subscription payment is ex- 
hausted with this issue, and payment 
for another year in advance is re- 
spectfully requested; and with such 
advance payment a subscriber will re- 
ceive whatever sa Ka he desires. 


By far one of the most unwise 
things for a cigarman to do is to argue 


with a customer. Heated discussions ° | 


are a direct loss of trade. A customet 
may think he knows all about cigars, 
tobacco, claro and oscuro, and other 
details, but in reality he usually knows 
considerably less than he thinks he 
does. However, allow him to know 
what he wants—he pays his money 
and takes his oe 


No matter what may happen in the 
store to annoy or ruffle the feelings of 
the tobacconist, he should guard 
against its being shown in the slight- 
est degree when waiting on a cus- 
tomer. Drop all other matters and 





























































































supply his’ wants in a careful and 
pleasant manner. It always pays to be 
polite, and there is no reason why you 
should be otherwise to a man who 
brings money to your store in ex- 
change for your ree: 


Judge not a cigar by its spots— 
sometimes they are not even skin deep. 
Pretty is as pretty smokes. 

© 

Had Eve only asked Adam to “have 
a cigar?” What a heap of trouble the 
lady might have saved. 

© 

An interesting article on _ the 
‘Tobacco Bug appears on another page 
of this issue, and should be read care- 
fully and digested thoroughly by 
every tobacconist .who desires to 
maintain his reputation for standard 
smokes in proper condition. 

© 

Get ready for your Fourth of July 
window display and get up a good one 
to BOOM your business. 





Queries Answered Department. 


E are always pleased to answer 
in this department all questions 


for readers, whether they are 
subscribers to the Magazine or not, 
and this service is entirely free of 
charge. When a reply by mail is de- 
sired a stamped envelope or postal 
card should be enclosed, otherwise 
answers are printed in this column as 
space permits. Our readers are in- 
vited to make as liberal use of this 
privilege as may be desired—when- 
ever you are in doubt about anything 
drop us a line. 

G, $.—The brand you mention was 
discontinued several years ago, and it 
is believed was not gotten out by the 
reorganized company. 

K. A. S.—It is not only unnecessary 
to have a label printed. or lithographed 
before the brand has been reg- 
istered, but it is also most un- 
wise, for the reason that the 
brand may have been previously 
registered, in which case you lose the 
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cost of the label and your time. Regis- 
ter the brand and then get the label 
cut promptly; it is much safer. 

E. D. W.—Of late we have received 
inquiries with regard to a remedy for 
the extermination of the Tobacco Bug, 
and an exhaustive article, with illus- 
trations, on the subject has been pre- 
pared, which appears on another page 
of this issue of the Magazine. 

H. W. E. and Others.—Please note 
the answer above. 

T. H. T.—You are informed that 
the Factory No. 13, 1st District of 
Ohio, is operated by the Day & Night 
Tobacco Co., of Cincinnati, Ohio. 

C. C. C.—Deli leaf is the foreign 
name for Sumatra leaf, for the reason 
that the kingdom of Deli on the Island 
of Sumatra, grew this tobacco on a 
large scale, and from which source all 
genuine Sumatra leaf is now received. 
(2) The cultivation of Sumatra leaf in 
the United States is being conducted 
more successfully than was thought 
possible, and experiments are still 
under way. 

W. W. H. & Co.—Cigar factory 
No. 500, 3d District of New York, is 
the old factory of Harburger, Homan 
& Co., and which is now operated by 
the American Cigar Co. 

C. M. Y.—Licorice, brown, white 
and grape sugar and glucose are used 
to sweeten chewing tobacco, which 
sweetening improves and _ preserves 
the flavor. 





The Question Solved. 


W, possessing $365,000,000, 

which we had sworn to spend 

before we died, we found great 
difficulty in keeping our oath. This 
troubled us exceedingly. One morn- 
ing, however, we gave a boy $1,000,- 
ooo for a newspaper, and turned to 
the sporting page. 

“The very thing!” we exclaimed. 
“We will play the horses given in this 
item under the heading, ‘Probable 
winners in to-morrow’s races!’ ” 

By closely following this system we 
were soon reduced to pauperism and 
begged from door to door. 
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New York Amusements. 


ANCING ahead at the next 

theatrical season an interesting 

fact is noted that might be 
termed “the survival of the fittest.” 
Of the many stock companies in exist- 
ence the last and newest—Proctor’s 
big stock company—is the only one re- 
maining. During the coming season 
the company will even surpass itself 
in general excellence, which is saying 
considerable as the salaries of Mr. 
Proctor’s companies amount to a very 
tidy figure. All of Proctor’s theatres 
will remain open during the entire 
Summer and will present an -enter- 
tainment of a high order. 

C. Cole has the cigar privilege at 
Luna Park, which is Coney Island’s 
newest and most attractive resort and 
has been termed “a fairy play 
ground,” the general admission to 
which is 10 cents. However, a visitor 
can make a big hole in a $5 bill if he 
sees all of the attractions in the 
grounds. The leading brands of clear 
Havana cigars handled by Mr. Cole 
are from the house of M. Stachelberg 
& Co., New York. 


“The Blonde in Black,” by Harry 
B. Smith and Gustav Kirker will be 
produced shortly with Blanche Ring 
in the title role at the Knickerbocker 
Theatre. 

A strong bill is on at Hammerstein’s 
Paradise Roof Garden. 

“The Wizard of Oz” continues to 
play to large and enthusiastic audi- 
ences at the Majestic. 

“The Sultan of Sulu” will open at 
Manhattan Beach the latter part of 
this month. 

“The Runaways” are still running 
at the Casino, and lots of people are 
running to see them. 

At the Broadway “The Prince of 
Pilsen” continues to reign supreme 
and win popularity. 

Henry E. Dixey’s great success in 
“Facing the Music” is likely to keep 


the Garrick Theatre open for some 
time to come, 
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Miscellaneous Musings. 


ECENT reports of the U., S. 
Government go to show that the 
manufacture of tobacco products 

continues to keep pace with the same 
steady rate of increase as for the past 
few months. April of this year, when 
compared with the same month of last 
year, shows a decrease of about 860,- 
coo pounds in smoking and chewing 
tobacco; as compared with March of 
this year these same items show an in- 
crease of 2,142,465 pounds. It will be 
remembered that during April, 1902, 
a prospective change in the tax on 
tobacco stimulated production to a 
large extent. The figures for April 








follow : 
April 1903 March 1908 April 1902 
Tobacco, ibs..... 28,039.300 25,896,835 128 
Cigars, No....... 583,848,330 572,423,517 sonst 
? Small. 53:341,704 $6,441,000 60,650,741 
Cigrts, sa set "246 459.547 188,838,361 174,560,991 
- “9 + 37,571; 42,607,500 33,125,000 
Re ASHES 284,031,213 231,445,861 207,685,991 
cigrts. Large.. 557,960 472,080 592,250 
om ian Total.. pet 231,817,940 208,278,241 
Snuff, lbs......... 1,864,270 1,616,856 


“small cigarettes at he ai iad tat 54 cents, 
—Chas. Moye, formerly of the firm 
of cigar dealers Wiedman & Moye, 
Pittsburg, Pa., is now general man 
ager of the more than a score of cigar 
stores and stands controlled by Raub- 
itschek Bros., in that city. To say 
that Mr. Moye is qualified to ably fill 
every requirement of the position is 
drawing it mild—his employers are to 
be heartily congratulated. 

—It is rumored that the Havana 
Commercial Co. will hereafter concen- 
trate its business in Havana, Cuba. 
The Flor de Murias factory is said to 
have surrendered its license and re- 
moved to the Flor de Cuba factory. 

—Geo. M. Conway, the well-known 
cigarman and jobber of Sioux City, 
Ia., has recently opened his branch 
establishment at Cedar Rapids, which 
hereafter will be conducted as an ex- 
clusive wholesale house, in which J. 
M. Bauer will ably fill the position of 
manager. Mr. Conway’s business in- 
terests continue to show a steady and 
satisfactory increase. 
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MI FAVORITA 


CLEAR HAVANA CIGARS. 











MANUFACTURED AT KEY WEST, FLORIDA. 


PARK & TILFORD, 


Broadway, corner 2Ist Street, . NEW YORK. 


PRICE LIST ON APPLICATION. 
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SAVRMAN’S 


The May Belle. 


New Era Pipe 


Is easy to clean, gives a cool, dry, healthful 
smoke without nicotine. No old pipe odor or 
taste. The nicotine removed by expansion, 
collected and retained in the absorbent, cannot 
reach the mouth to injure the health. 

Made of Briar, Price $1.00 by mail. With 
fine amber mouth piece, 82.50. Heavy Ster- 
ling silver mounting, $3.50. 

Money back tf not satisfactory. 

Dealers write for prices. Booklet Free. 

Reference: Mon’t Trust Co. 














NEW ERA PIPE CO., 


Dept. 1 NORRISTOWN, PA. 








are thy best on the market to-day. 
Made in Pittsburg. the home of 


the stogie. Contains long filler, 

best selected tobacco—hand made, 

three colors — light, dark and 

medium. <A golden opportunity 

cag dealers to build up a good 
e. 


SEND 


$1 FOR SAMPLE BOX. 


W. I. MAYER & CO., Makers, 
606 Liberty St., . Pittsburg, Pa. 


\// 











| 








—Last month the American Stogie 
Co. filed articles with the secretary of 
the State of New Jersey increasing its 
capital stock from $5,000 to $11,976,- 
000, of which $11,000,000 is in com- 
mon stock and the balance preferred. 

—France not only. conducts a 
monopoly in tobacco, but in matches 
as well, which fact however is not gen- 
erally known. The profits on matches 
for the year 1902; were recently made 
available, and show that the State re- 
ceived a net sum of $4,875,000 during 
the year. The net profit received by 
France on tobacco for the same period 
was $64,172,500. 

—A late report from Havana is to: 
the effect that all.of the independent 
cigar manufacturers; of that city have 
signed an agreement, which _ binds 
each and every one of them not to sell: 
nor rent their factories to any one for 
a period of five years. It is also said 
that the parties to this agreement have 
refused to fill certain large orders 
placed with them by large concerns in 
Europe, which are owned: or con- 
trolled by the trust.. This'new move 
in the merry war-of competition will 
be watched with interest. .~ 

—During the year 1902. Spain re- 
ceived from her tobacco monopoly the. 
net sum of- $25,375,000. Time was; 
and not so-very long ago, when she 
was unable to-extractt: more than about 
$13,440,000 per anfuth under the 
uistial business conditions. The busi- 
ness 1s.now conducted by a private 
concern, which in addition to the large 
sum turned over to the Government,” 
made a net profit last year amounting 
to about $1,600,000. ! 

—The British-American Tobacco 
Co. is said to have paid the sum of 
$1,900,000 for the plant and good will 
of the T. C, Williams Tobacco Co., of 
Richmond, Va. % 

—A counterfeit $5 bill, purporting 
to be issued by the Marion Bank of 
Lebanon, Ky., has made its appear- 
ance. « The bill is of the series of 1882 
and carries the portrait of President 
Garfield. The treasury number 962,- 
841 and the bank number 1,578 are of 
so light a blue color, that it allows the 
printing underneath to show through, 
which is’ not possible with a. genuine 
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SWEET VIOLET CIGARS 


Are GOOD Cigars 


The kind that makes a man risk 
burning his lips to get the last whiff 


THEY ARE THE “ COME AGAIN” SORT; TRY 
ONE AND YOU WILL BUY MORE 


MAN can smoke one with his head in the 
A air. He can give one to a friend or sell 
one to a customer and not lose either -of 
them. It has been a strictly popular brand 
for the past fourteen years, and that’s a long 
time. It will prove a revelation to those who 
bave heretofore smoked the ordinary five-cent 
cigar. 
‘ When a Soke sells a ‘* Sweet Violet ” 
e makes a friend for his store, and friends are 
A Cigar Lighter. money in the cigar business. You know that 
smokers go blocks out of their way to the store that keeps the best ‘ive-cent cigar, Then why 
dont keep a cigar that will make your store popular ? Why not sell a cigar that is pushed and 
advertised for you—a cigar that sells all the time—that keeps old friends and makes new ones? 


AUSTIN, NICHOLS & CO. 


J. EDWARD COWLES, Mgr. Cigar Dept. New York. 
QDUVMO.OOQDOOOOOOOOOOOOOODOGOOOOODD QOOGOQOOOOOOOODODDOOODOA. DOM, 




















\ Fe CS sane : A cure 
P24. ek AO. atc Qtr for foul, 
slimy. 
' Bpoi ge, 
Otten 
and 
Felt, 
The above devices Nos. 1,2,8, 4and5, under O. R. Rice’s Paten' are all adjusted 
cigars and tobacco perforated s side ide Sous. the absorbent in them is valtnaral and the longer water 
shows in it the cleaner it becomes. se teaches that moisture ‘s heavier than air and falls 


and that being a fact dealers with a ne andenpesin their goods on'y expoxe ticit iznorance of the first 
principle of mvtstening cigars and tobacco; water absorbed in sponge, cotton Or felt becomes slimy 
and poisonous, | thas ‘Whiek so emdker shoaid ¢ suck and inhale. 
nd 2 nopeceent show case moisteners (for every 8 feet) to hang above the retail stock. 
No.1 hy er cal eto 4, B for cigar jobbers and manufacturers; very low price in quantities. 
No. 8 for to ans Lgx1ex20 slide in rear of silent salesman case in place of worthless 
pea wees placed . n perforated side abs also size 3x7x17 foreach wall case shelf; 4x18x40 for 
storage chests. No. 5, No gentleman’s room is complete without it—no 
or of clga: clears’ ag oe homey outside of a closed case without it. Give usthe number of shelves in wall 
case and size of show case, and we will ship on 10 days approval. 


O. B. RICE & CO., 103 East 14th Street, NEW YORK, 














BARGAINS IN TYPEWRITERS. JOS. ABRAHAMS, 
Business men can save much 
aati geese | LEAF TOBACCO 
YE ies’ caee una, Woter, 
aS Wholesale and Retail. 
i 8; si ‘hs, Ham- 
wae ncedal cnvdateatonines 202-204 Pearl Street, and 113 Maiden Lane, 
guarantee. New machines at ns 
feduced prices. Will send ma- TELEPHONE 1853 JOHN. 
chine subject totrial. Standard 








machi 
wa eer tietas tedenea prises, "teed poctel far iitue- You Can Ensily 
ated list of all standard machines. 


Consolidated Typewriter Exchange) PLAY PLANO 


243 Broadway, New York City. Without Study. 
Telephone, 5889 ‘Cortlandt. % See Advt. on Page’ 201 
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As we journey through life let us Rest by the way. 
“Nothing so Rare as Resting on Air.” 


$100 Worth 


of Comfort,and Safety tothe 
full value of your Life, all 


FOP 32 Fen 


Prepaid 








man, the Duck Hunter, every 
Boat Owner and Canoeist, and 
All who desire 


COMFORT and SAFETY. 


A Yoke to save your shoulders, 

A Swimming Collar for non-floaters. 

A Life Preserver in case of accident. 

A Cushion when waiting in the woods. 

A Back or Head Rest while watching 
for Ducks. 

A Protection for shoulders from heavy 


gun. 
A Softener of hard seats. 
A Preventive against rheumatism. 
A Cure for tiresome positions, and 
A Cushion for Camp, Boat, Office and 
Home. 
CARRY IT IN YOUR POCKET-- 
IT WEIGHS JUST ONE POUND. 
While you sit and listen for the Whirr 
of the Duck’s Wings—the Call of the 
Moose—the approach of Deer or Bear— 
the Rising of the Fish, or the many 
sounds that promise a good. shot: or 
catch, you may be obliged to sit on a 
cold and hard stone, a wet log or the 
damp earth; and at such times you'd 
gladly give 
orou 
$io Hecenene asain $e 
Pneumatic Mattress and Gushion Go., 
2 and 8 South St., NEW YORK CITY 
Mention THR SMOKER’S MAGAZINE when order 


ing and we will pay your subscription for one 
- year. 


£ INFLATED. 
| For the Fisherman, the Sports- 
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note. The check letter of the bill is 
D, which agrees with the treasury 
number. It is a dangerous counter- 
feit—look out for it. 

—A. Schulte, 39 Park Row, New 
York, has the sole agency for the 
United States, for the sale of Craven 
-Mixture—a high-grade | English 
smoking tobacco, of which he is sell- 
ing at the present time upwards of 

000 pounds per month and the trade 
is showing a constant and steady in- 
crease. The opening of Mr. Schulte’s 
new store in the Herald Square 
Theatre on Broadway, has been some- 
what delayed through the strike of the 
iron workers and inability to secure 
certain pillars, girders and other iron 
necessary. It is expected that the new 
establishment will be opened about the 
15th inst. 

—The R. F. Morris Mfg. Co., of 
Durham,;N. C., was recently pur- 
chased by the American Tobacco Co. 
at a reputed price of $105,000. This 
| factory is one of the oldest in the 
making of cigars, cheroots, snuff and 
smoking in that city. , 

——Everything seems to be moving 
along in a most satisfactory manner 
with the Retail Cigar and Tobacco 
Dealers’ Association of New York, 
and the last meeting, which was held 
in the coupon and premium. depart- 
ment of the Association’s new build- 
ing, 705-707 Third Ave., was crowded 
to the limit with enthusiastic mem- 
bers. In a well delivered speech 
Robt. E. Lane said, among other 
things, that he found the Eastern deal- 
ers looking to the New York associa- 
tion for salvation, and believed that 
the “organization” was» capable of 
immense expansion and would become 
a mighty power for the whole country. 
Manager Rue of the distributing de- 
partment has secured two. rattling 
good salesmen in Joe Gans and Sam 
Devoe, both of whom are meeting with 
| much success along the line. ~ 
| —The long continued drought and 
| resultant forest fires in Massachusetts 
fa Connecticut, unless stopped by a 








welcome rain, may be the cause of a 
heavy loss in the tobacco crop in these 
sections. The fires in northern New 
York are also in and around the 
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ACKER, MERRALL & CONDIT’S 


CLEAR HAVANA CIGARS, 


Chambers St., West Broadway and Warren St., 
57th St. and 6th Ave., and 135-139 West 42d St. 





KRUMS GIGARS 


EALERS who are interested in strictly Union Made 
Cigars are invited to write us for an explanatory 
price list. We want to hear from some critical dealers 
who are able to judge our prices and quality of cigars 
as compared with others. Write today. for tomorrow 
may never come. and address all letters to 
W. E. KRUM & CO., Beading, Pa. 


— SIDE LINE — 


WE HAVE A GOOD “SIDE LINE” FOR A 
GOOD CIGAR AND TOBACCO SALESMAN. 
“EASY MONEY” IF HE KNOWS THE 
TRADE. WRITE FOR PARTICULARS 
AND STATE TERRITORY AND REFER- 
ENCES. THE SMOKERS MAGAZINE, 
NEW YORK: Oot g 


— EASY MONEY — 











If you are looking for a first 
class line of cheap cigars— 
cheap in price only—it will 

pay you to write and get your prices. For cheapness 


and good quality our cigars defy all competition 


Dealers will please make a note 
of that fact, and address 


oRnNInNG & CO., 
714 N. Sth St. - - ° “ Reading, Pa, 

















New. York. 
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200 
tobacco growing sections of the State, 
and much concern is felt. 
—As a whole the outlook in Tampa 
SOME DO—SOME DON’T is very bright and matters are in a 


DON’T BE A DON’T 


Register 
YOUR BRANDS 


A 
GOOD NAME 
FOR A CIGAR IS WORTH 
THOUSANDS OF 
- DOLLARS. 


Protect 
Your 
Property 


The longer a brand is used the more valuable it 
becomes, and even es re have.used an un- 
registered title for years, it may some day cost 


you considerable to cotablish your claim of 
ownership. 


Mave Your Brands Registered 
For Your Own Good. 

my have the best and most up-to-date facilities 

for Registering Brands, and Lea mhamapec Superior 
Gervice in every particular 

Registration with Sealed — $1.00 

Search, Resulting in Rejection, . 25 

Cash to accompany all Sai 
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most satisfactory condition. Many of 
the factories are extremely busy and it 
looks as though the demand would 
keep up through the entire sum- 
mer—a big boom may be looked for in 
the early fall in this City of Havana 
Cigars. 

—Valentin Bustillo, .of Bustillo 
Bros. & Diaz, New York and Tampa, 
made a visit to the tobacco market in 
Havana last month, being .constantly 
on the lookout for high-grade leaf. 

—Robert E. Lane is said to have 
purchased a drug store on Broadway, 
near, Wall St., New York, of which 
he expects to be in possession the 
early part of July. Perhaps he may 
turn it into a cigar store of a high 
order. 

—After a thorough and careful in- 
vestigation of the charges made 
against Thad. H. Howe as president 
of the Cigar Déalers’ Association of 
America, the committee reports thai 
there was absolutely nothing. proven 
that could be construed as detrimental 
to the organization in the slightest de- 
gree. The concensus of opinion is 
that inasmuch as Mr. Howe has lost 
the confidence and respect of the mem- 
bers, that the wisest course for him to 
pursue is to resign, which he can now 
do with dignity. 

—There seems to be considerable 
talk about capitalists investing in 
Cuban tobacco lands with little or no 
investigation as to the value of such 
lands prior to. acquiring same. Of 
course, not all sections of the island 
are productive, but the average capi- 


talist is well able to take care of him- ~ 


self in this direction—it is doubtless 
through care and foresight that a man 
is enabled to become a capitalist. 

—The subject of sanitary condi- 
tions in the cigar and tobacco factories 
of Cuba has been taken up by the War 
Department of the U. S. and new rules 
and precautions are suggested to pre- 
vent the increase of tuberculosis, on 
which a report is to be issued. 


—Keefe & Montgomery are the suc- 


cessors to Keefe & Barber, tobacco- 
nists, of Homer, N. Y. 
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You Can Easily 


Ina Few Minutes 


A FACT that is easily demonstrated following the simple instructions 
printed under the Diagram of Piano Keyboard, which appears below. 


HE WHO READS MAY PLAY the Piano or Organ, as a technical knowledge 
of music is made unnecessary by the use of our New and Easy Method of Simple Instruc- 
tion, which enables any one who can read to Play ‘‘By Sight” or ‘‘By Ear” without long, 
tedious and expensive study. 

THIS EASY METHOD consists of 24 Piano Accompaniments of 72 Full Chords. 
Three Complete Chords for every key, both Major and Minor—which are fully illustrated 
and explained by Diagram of the Piano Keyboard, Notes, Letters, other valuable in- 
struction in Nutshell form, etc., and easily understood, even by a child. 


ot pt gt cyt ptt ttt 
ge gee se oss 2 


cP ar By phe 


966 Plau 
HOW It On 


Bas |clplelrlalalpiciplelrlalals|c|ple| YOUr 


READ CAREFULLY—With the little finger and thumb of Lert HAND 
S strike the Octave C to C, designated Me / the figures 1—1 on above Diagram of ano 
Piano Keyboard; then with thumb, middle and little fingers of RIGHT HAND 
strike keys G, C and E. as designated by the figures 2, 3 and 4; and the first 
Chord of the Key of C Natural or C Major will be produced. Other Chords 
are just as easy, 


LEARN THREE CHORDS and you can Play accompaniments to Singing, 
playing of Violin, Banjo, Mandolin, other musical instruments, etc., in a manner that 
will astonish and delight you, surprise and entertain your friends and brighten many 
otherwise dull evenings. : 


NOT ONE COPY of this Simplified Method, which is now in its Turrp EpITION, 
has ever been returned on our offer ‘‘Satisfaction Guaranteed or Money Refunded,” be- 
— everything is exactly as represented—being simple, complete, instructive and assur- 
ng success. 


SPECIAL OFFER : This Method (Fully Protected by Copyright) is neatly 
rinted and bound in Booklet form and sells for 50 cents. To readers of the SMoKER’S 
AGAZINE we will send a copy per prepaid mail, upon receipt of 25 cents. You've always 
wanted to Play the Piano---this klet will ‘*show you how ” as simple as A; B, C. 
Send stamps or coin and order today. 


THE SPENCER COMPANY, *** ““*Stiw vorx. 
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TO 
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ONLY ! 


A Lick and They'll Stick, 
But You'll Not Get Stuck. 


2000 
GUMMED 
LABELS 
ret $1. 


Advertise Your Store. 
Increase your Business. 


A. WISEMAN, | you want ont 


OEALER om them; but 
FINE CIGARS, Sise.z= 
711 Easy a jain Aa 
Hustletown, N. Y. 
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contains all 
that’s neces- 
- Neatly printed on des gummed paper 
n assorted colors, and mailed promptly (in 
bout 10 days) in a specially made box tha 
will keep them in perfect shape. Don’t wai 
until you're all out, order now. 


YOU WANT MORE? 
ALL RIGHT! Send us 


$2.° For 50002 


Or THe Best GUMMED LABELS MADE. 


The Smoker's Magazine Co. 


New Brunswick, N. J., and 
Times Building, New York, 


3¢. STAMPS ACCEPTED. 











Retailers’ Review. 
F J. & J. J. LYONS, on Main St., 


Chicopee, Mass., have opened a - 


very desirable and up-to-date 
cigar’ establishment, which will un- 
doubtedly prove a _ great success, 
owing to the fact that they carry the 
most popular brands and know how 
to sell them. 

—An up-to-the-minute cigar store 
has been opened in Pittston, Pa., by 
Thomas McAndrew, which is located 
on So. Main St. 

—In the Brunswick Café, Wheel- 
ing, W. Va., a new branch cigar stand 
has been opened under the manage- 
ment of Peter Coleman, a thorough 
business man of that city. 

—A very attractive cigar store, 
which promises well, has been opened 
by S. T. Banham & Bro., Manayunk, 
Pa. 

—The cigar establishment which 
was recently conducted by L. H. Op- 
perman at Franklin and Lincoln Sts., 
Johnstown, Pa., is now in the hands 
of Wm. A. Whitford, who is fully 
competent to conduct and make a 
great success of the business. 

—S. Friedman, 75 Riverdale Ave., 
Yonkers, N. Y., enjoys the distinction 
in that city of never having sold any 
but his own cigars. He has a constant 
demand for his “Long Distanee, 499” 
and “Hudson Beauties,” both good 5c. 
smokes, and his higher grade “Daisy 
Aromas” is also in great favor. 

—Chas. J. Charles’ cigar establish- 

ment now occupies the store which 
was formerly used by the Lehigh Val- 
ley railroad as a ticket office; this 
place affords more room, is better 
lighted, and is an old landmark on 
Broad and Market Sts., Newark, 
N. J. 
—B. Jarrett, the old cigarman who 
has occupied the store at 15 North 
7th St., Allentown, Pa., has removed 
to larger and more commodious quar- 
ters at 36 North 7th St. 

—A cigar store to be conducted on 
modern lines has been opened by Tim- 
othy Gerald, in Temple, Texas. 

—The cigar store recently owned 
by James Radbourne, on N. Main St., 
Bloomington, Ill., has been purchased 
by Geo. Radbourne, his brother, who 
is fully competent to take charge. 
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YOUR STATIONERY prays an important Part 
IN THE SUCCESS or YOUR BUSINESS 


A FINELY ENGRAVED LETTER HEAD 
AT THE SIMPLE COST OF PRESS WORK 
ROEXPENSE FOR THE ENGRAVING 

a s & So a OS Se Sen Tf Ce Fo. Se Be Ce SO) 


PARTICUL . . 2 e 
outer 147 ®T* 1tOTH ST., PHIELLA., PA. 





BUSINESS CARDS 


TO MATCH 


STATIONERY. 


oP Sige, 4% x 2. 
Sater! =~ IVORY SURFACE, 


BECK ENGRAVING CO. Phila. Pa., 
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PLEASE DETACH, FILL OUT AND SEND IN. 


Date 











The Smoker’s Magasine Co., 
New Brunswick, N. J., and Times Building, New York. 


Please enter the undersigned as a subscriber to THE SMOKER’S 
MAGAZINE, to start with issue, and enclosed find 
One Dollar for one year. 





Name, 


Address, 
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YOUR NAME ON 


1000 Si" FREE 


Wit’ a Year’s Subscription to 


'The Smoker’s Magazine’. 
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HOW 
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LOOK 


Y. D. WAKE, 


1000 PURCHASE ST., 
Priceville, Ok. 








The Only Magazine Issued Solely 
in the Interests of the Retailer 
and His Oustomers. 


FINE CIGARS Thousands of the most successful retailers 


the country over are already subscribers, 
because the is instructive and val- 
uabletothem. Those who are not subscrib- 








ers we ask to examine the magazine and note 





Deragse mee tof Somme aly wat inde 

at $1.00 per year. be end in We solicit the subscription of every 
a thousand nye-vetieehene on boxes of cigars, intelligent cigarman in the land. 
es ae eon May we not have yours? 
before the smoking public, adver- Read What Others Say. 


pout guar ade. We we nly (CIGAR STORE) 7% tr puttin ete ree 


the best gummed paper, so they 
will not sticx together, break or 
curl. They are plainer, handier, 





cleaner and more showy than a | Smokeupolis,- - P. Q. 


EVERYTHING A 
SMOKER WANTS. | and prefer it to any other trade 


L. W. COON, NEW YORK. 
“My customers find it interesting 





per,” M. GROSSMAN, NEW YORK. 





rubber stamp and may be used in 
many places at the same time; are also used as 
price-marks, and on paper and envelopes, etc. 
We make ONE SIZE ONLY, as shown, and only 
in assorted colors. No variation in size or color 
is possible. Labels forwarded by prepaid mail 
in a handsome box in about 10 days, 


Quantity and Quality at Lowest Prices. 


Submis. 4-000 Gammed Labels, $1.00 


tion to The 2,000“ “2.00 
Smoker's «000 8 80“* “ =~ 3.00 
“a 19,000 * * 4.00 


SEND CASP W:TH ORDER. STAMPS ACCEPTED. 

The less reading a label contains the better 
it will look. Write plainly, giving full address 
and order to-day 


THE SMOKER'S MAGAZINE CO. 


Vow, Bransatek, NJ 
an 
Times Building, New York. 


PANIES Ih NEW YORK. 
= SEND POSTAL POR SAMPLE LABELS—THEY’'RE FREE, 


“It is always full of valuable and 
timely suggestions and I prise it 
very highly,” C. M. HARDEN, LYNN, MASS, 

“Jt should be in every retailer's hands,” ED. KOL- 
MAN, CHICAGO, ILL. 

“J highly recommend it to the retailers,” L. ROS 
ENBAUM, NEW YORK. 

“We got stuck on it and consider it a bargain,” 
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J CITY, MO, 
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PETERSON 
“The bestinvestmentl ever made,” BROS., BUF- 
LOUIS SMIES, CRIPPLECREEK,COL, FALO, N. Y. 


“No cigar store com- 
lete without i 
=. yt | ANDY SMART’S 
acopy to lasta 
month,” D. PROW- Smoke Shop, 
LER, NEW YORK. { Prosp erity Ave. 
And hundreds of oth- 7 COR. PLEASANT 87. f 
ers from all classes of 
cigarmen. U. S. 

















Please mention Tux Smoxsn’s Magazing to advertisers, 





> Bara 






QVue~-T- tr TT. © A i i ee i i i le Be 





THE SMOKER’S MAGAZINE 












(The line above is the style and size of letters in the set.) 


With a Year’s Subscription to the Magazine, $1.25, Prepaid. 
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mone and ng for itself almost every 
time it Is “ed. Bers selling at $3.00 and up- 
wards will do no better work, while oe set 
costs practically nothing, being sent i 
with a year’s subscription to SM "Ss 
MAGAZINE at $1.25. This unheard of offer 
is made simply to increase the circulation 
of the magazine, which will be found eng se wm 
and of great value to every man who mak 
handles or smokes cigars. THE ry MARKE 
is not sold nor sent C.O.D.—it is FREE, and 
there is but one way to it apd that is to 
subscribe to THB SMOKE AGAZINB 
for oue year at $r.25, and one will be sent pre- 
paid upon receipt of subscription. Guaranteed 
exactly as re spenenaton in every particular or 


money refunde ed va ae question. You run 
oO risk! - 


no actual si The man 

Please sign or prin 
send us Pos- 
tal or Express Order, New York Draft or 2c. stamps in registered 
letter for $1.25 and your subscription for «ne tae will be entered 


and a sign marker sent you promptly. Make 


—they cost us roc. for collection. Stamps or money in unrexgister 
letters at sender’s risk. This offer is open to old subscribers as 
‘ l well as new-—send in your order and have your subscription ex. 


yea one year. 
Every man can realize the great walue of this offer, and 
should take advantage of it at omee., Don't delay—send your order to-day—NOW IS THE TIME 


The Smoker’s Magazine Co., 


New Brunswick, N. J.. and Times. Building, New York. 


AGENTS WANTED. 


The exact size is 3x8x1% inches. 


THE SIGN MAREEBR is practical in ev , and being made of the best material will 
ldst a lifetime. The above engraving shows the set of FTY. ’-inch — type (capital letters, figures, 
ornaments, etc.) packed in a strong box with self-irking pad, and ready for use 


IT IS INDISPENSABLE 


to merchants in all lines of business and can be used in hundreds of ways in making Signs, Show 
Cards, Price peas, Bulletins, Marking Boxes, Printing on any flat surface, etc. savimg tame and 


iiTRYaage | 













Weight nearly 10 oz. 
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The above neat sign was printed with one of our Sign Markers in less 

than? aren, and then ne o-engraved. It shows the work about I-3 
artistic and catchy c mbinations are ua- 

limited, mene work renanst be oncel led by a writer or ter, 


ocal checks for $1.3 35 








We refer to all Commercial Agencies, I Banks and 
Express Companies in New York City. 
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PRICES OF HAVANA CIGARS. 


t-- prices are subject to change without notice, and may vary according to the weight of the 
cigars, on which the high duty is based. 
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STILL ANOTHER 
IMPROVEMENT!!! 


PARMENTER’S WAX-LINED CIGAR POCKETS CAN 
NOW BE HAD IN ROLLS OF 250. 


A FINELY FINISHED BRASS RETAINER FOR 
COUNTER USE F-R-E-E WITH EACH INITIAL 


“ORDER OF TEN THOUSAND POCKETS. 
Retainer Patented August 12, 1902. 
RACINE PAPER GOODS CO. 
Sole Owners and Manufacturers, 
RACINE, WISCONSIN, VU. 8. A. 
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of OFFICR AND MAIN DEPOT: 
q 134-136 Grand Street, Corner Crosby, 
Fag oe _ NEW. YORK. 


Z 4 ‘ ’ . o¥ Mt — 


: BRANCHES: me 
313 Heat 125th 8, Hw Yok. a $84 Ookd 82, Brooklyn 
S919 E. Houston $t., New York... . 137 Diffield St, Brooklyn. 


9-11 Warburton Ave., Yonkore, r “197 Graham Ave., Brooklyn. 
ee Boon RICHMOND TERRACE, PORT ICR ROR heicwevt. ISLAND. 
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Pure Habana Segars 


We guarantee them ancommonly good. 


For soc. we will’ send you picture of King Lud in unique kennel frame. 


JOHN W. MERRIAM & CO.” 


The Roycroft Segar Shop, 
, NEW YORK. KM 














Smoke 
The Finest Quality | 
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Tobacco 
and 
Cigarettes 
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Cameron @ 
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